Questioning Consumption

Strengths

Spending habits a big part of peoples life

Uni students are a good target 

Love the idea- can it be a campaign

most crucial way of making change

a cutting edge new angle on climate change

Opportunity to capitalise on Freeganism/ subvertise

Challenge how economics is taught

radical

potential to get political

target structures  that are globally damaging

could politicise consumption

could target the behaviours of companies 

could be radical and innovative

interesting, important & complex

change how we consume

revolutionise lives

a massive challenge

a blank slate, could make real progress.

the root cause of all issues

hard to pull off but the most rewarding

could emphasise in other campaigns

We all agreed that is an important issue, Fundamental to all issues we care about. It provides a revitalising, radical, new engaging proactive, ethos but agreed that would be challenging and controversial but that is not something we should shy away from.

A chance to build a radical and progressive new society

good opportunity for us as campaigners to learn more to challenge ourselves and others

who would do it better than us?

versitile campaign lots of opportunities for a fresh new angle

would reinvigorate P&P 

could be the most rewarding,.

could attract attention

thread into all campaigns or a theme with specific strands

change people set in their ways

we are the problem

The elephant in the room

Can tackle the root cause of climate change

potentially positive

important issue 

lots of potential 

FUN campaign

re brands climate change- an issue that people are tired of

lots of issues

potentially positive

helps to cut the cost of student life!

no one else does it

tackles a man made system  that questions the way that we live

Weakness

danger of being a preachy campaign

does it need to be a campaign in its own right.

a potential clash with the Buy Right campaign?

could focus on University  consumption

danger of alienating student body

already covered by the climate change campaign/buy right

could split the network

a very divisive issue

potential to be perceived as hypocritical

nice capitalism? a contradiction

views will be divided - no agreed solution

divide people on political /economic lines

should be positve and not a guiilt trip

how would we campaign on it

could disengage consumers unless we offer alternatives

hard to pick campaign targets

risk of hypocrisy

responsible consumerism

could be lost within other themes

hard to unite students in P&P and beyond

messy and challenging- would need to find focus

where would it fit in with the Buy Right campaign

lots of different Actions

can bring campaigns to get  better

should have a positive spin

is green consumerism an oxymoron

danger we could alienate those we are trying to engage with.

Easier to target big corporations than individuals

should we tackle root causes rather than personal behaviour

People need to think for themselves

should tackle root causes rather than personal behavious

People need to think for themselves

it depends on which angle which we take

concerned it could be too negative campaign

a promising selection of tactics but with no real tangible aim

lots of common ground- attract different people- environment and ethics.

difficult to convince people to conusme less

focus on indiciduals - less significant than corporations & government

too big an issue for students

class issue

anti- capitalist

too lecture like

