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The cost of international trade

Trade is the everyday business of buying and selling goods and services -
something that we're all involved in. Internationally, trade is worth US$9 trillion
per year. It's supposed to make everyone richer and increase our opportunities.
But the current trade system is rigged — in favour of the rich and powerful, and at

the expense of the world's poorest.

We live in a world of enormous inequality. And
global trade rules, made by the rich and
powerful, keep the poor locked in poverty.

For example, while rich countries give $1 billion
a year in aid for agriculture to poor countries,
they spend $1 billion a day subsidising their
own agriculture.

The support given by rich countries in subsidies
means their goods can be sold for less than

the cost of production — undercutting producers
in developing countries, and driving down world
prices. Poor farmers are driven further into
poverty; many lose their livelihoods altogether.

Fairtrade is a response to unjust trading rules
and practices that make the poor poorer and
the rich richer. It provides support to some of
the most marginalised producers in the world,
by guaranteeing their basic rights and enabling
them to engage with the global trade system.

Fairtrade

Fairtrade is a way of trading that ensures that
the people producing the goods sold aren't
being exploited.

Seems obvious, doesn't it - that workers the
world over should have basic rights? That they
should earn enough to be able to survive, and
be allowed to join trade unions; there shouldn't
be forced or child labour and they shouldn't be
forced to use dangerous chemicals. If they are
small producers it seems clear they should
receive a fair price for their goods and not be
ripped off by big companies or exploitative
middlemen, and that companies buying their
products should honour contracts.

Tragically, this isn't the case. Some workers
and small-scale producers do have all these
rights. But globally they are the minority, and
the exception rather than the norm.

Fairtrade is a way of overcoming some of the
major problems which individual producers in
the ‘global south’ (developing countries) face
and which make it difficult for them to obtain a
sustainable wage or decent living and working
conditions.

Fairtrade is NOT charity: it is a way of ensuring
that producers in the global south have the
same basic rights that we take for granted in
this country.

“Fairtrade does not mean giving a handout
to the poor, it means acknowledging the
work done, taking into account the
production and living costs.”

N'Dila Balde, Vice President of the National
Federation of Cotton Producers, Senegal

Fairtrade standards are applied to commodities
from the developing world - goods such as
cotton, coffee, and cocoa. The people
producing these goods are among the most
marginalised and vulnerable in the world.

Over 50% of the population in developing
countries works in agriculture, a figure that
rises to 85% in some of the poorest countries.
Agriculture provides the main source of food
and income for the majority of the world’s poor
people.

While the value of world trade has tripled in the
last twenty years, the prices for agricultural
goods have been in long-term decline, and in
the last 20 years the prices for many important
goods have collapsed by more than 50%. This
has a devastating impact on vulnerable
producers, many of whom can no longer cover
the cost of production, meaning they struggle to
support their families.

Individual producers are often dependent on
just one crop for their income. This reliance is
often seen on a national level as well. For
example, Burundi earns 80% of its export
income from coffee, Ethiopia and Uganda about
50%. Small farmers often aren’t able to shift
production, or diversify into other crops, leaving
them very vulnerable to changes in the market.

‘We can't afford to pull out of the tea. It
was such a huge investment. And since
my land is all planted up with tea there is
no space to grow any food on it. My
grandchildren eat less food now than | fed
my children in our early days when we
struggled here”.

Aleyamma, small-scale tea farmer, India

One-fifth of
humanity live in
countries where
many people
think nothing of
spending $2 a
day on a
cappuccino.
Another fifth of
humanity survive
on less than $1
a day

The poorest 40%
of the world's
population
receive less than
5% of global
wealth; the
richest 10%
account for 54%.

Since 1980 the
world’s poorest
countries have
seen their share
of world trade
plummet by 40%
to less than
0.5%



Today, there are 548
Fairtrade certified
producer organisations
based in over 51
countries in Africa, Asia
and Latin America.

There are now more
than 1500 Fairtrade
products available,
including cocoa, coffee,
bananas, mangoes,
pineapples, tea, sugar,
chocolate, orange juice,
biscuits, honey, rum,
and sportsballs, with
rice and cotton recently
added to the list. Other
products are in
development

About Fairtrade

How does it work?

The core principles of Fair Trade, according to FINE (an informal umbrella organisation of the
main fair trade networks) are:

¢ to deliberately work with marginalised producers and workers in order to help them move
from a position of vulnerability to security and economic self-sufficiency;

» to empower producers and workers as stakeholders in their own organisations;
« to play a part in the wider struggle to achieve greater equity in international trade.
« to give consumers a voice, allowing them to actively contribute to social justice movements.

Fairtrade standards are determined and assessed by a non-profit organisation, the Fairtrade
Labelling Organisation (FLO). The UK division is called the Fairtrade Foundatioifhey
administer the FAIRTRADE Mark to products that meet FLO standards.

The problems experienced by poor producers and workers differ greatly from product to product.
The majority of coffee and cocoa, for example, is grown by independent small farmers, working
their own land. For these producers, receiving a fair price for their beans is more important

than any other aspect of Fairtrade. Most tea, however, is grown on estates. The concern for
workers employed on tea plantations is fair wages and decent working conditions. These can

be applied to workers’ co-operatives, or to workers on large-scale farms, if the owners are
willing to follow the criteria. The Fairtrade criteria are based on ILO (International Labour
Organisation) standards.

-
Guarantees Products that carry the FAIRTRADE Mark
a better deal are guaranteed to meet certain minimum
for Third World standards:
Prod
FAIRTRADE | "™©°°®" « Small scale farmers receive afair and

guaranteed price for their product. This price
covers the cost of sustainable living and
production. It is a price that is guaranteed not to
fall below a certain level regardless of market
fluctuations. There is an obligation to pay
partially in advance, when producers ask for it.
Workers on plantations receive afair and
guaranteed wage for their work.

The FAIRTRADEMark

In 1994, £2.75 million
worth of Fairtrade
products were sold in the
UK; in 2005 annual sales
reached £195 million. 18%
of the UK roast & ground
coffee market is now
Fairtrade certified, as is
3% of overall coffee sales.
Fairtrade bananas now
account for 5% of the
total UK banana market.

¢ On plantations and in factories, minimum health
and safety as well as environmental standards
must be complied with. No child or forced labour
can occur.

« Democratic working processes and structures
are in place. All producers are free to belong to a
trade union.

¢ Asocial premium — a set amount of money
which is paid on top of the guaranteed price —
is given to producers to invest in the
development of their communities.

« Long-term contracts are signed between the
producer organisation and the trading
organisation to allow for long-term planning and
sustainable production practices.

As a result of these sales,
over 800,000 farmers and
workers throughout Latin
America, the Caribbean,
Africa and Asia currently
work under Fairtrade
conditions, which leads to
benefits for an estimated
5 million people.

Finally, there are a few product-specific Fairtrade

standards for each product that determine such

things as minimum quality, price, and processing
\requirements that have to be complied with.




Case study: cotton

100 million rural households are involved in cotton production
— 10 million in India alone.

30 years ago, cotton farming provided farmers in Mali with
enough to cover the costs of their farming and feed themselves
and their families. Today, this is no longer the case. Cotton
prices have fallen massively over the past 30 years; to the
extent that in 2005 cotton farmers in Mali couldn’t earn a
sustainable living from selling cotton

Why are prices so low?

Cotton prices have been in decline for the last 40 years. In
2001/2 they reached their lowest level in 30 years, and for the
last ten years they have remained consistently low. The long-
term decline in prices is partly explained by technological
progress making production cheaper, and competition from other
fibres. However, the collapse in prices sustained over the last
decade is a direct result of the subsidies provided by rich cotton
producing countries.

Rich country subsidies

SUBSIDY: A grant given by governments to producers to
help them with the costs of production and selling.

The US government gives cotton farmers in the country a total of
$4.2 billion in subsidies each year. The EU gives out £1bn a
year in cotton subsidies; EU farmers produce 2.5% of the
world’s cotton and receive 17% of the world’s cotton subsidies.

Cotton farming in the EU and the US is relatively inefficient.
Cotton can be produed more cheaply in other parts of the world.

However, the support given by rich countries in subsidies means
that their goods can be sold for less than the cost of production
(known as 'dumping'). This means they can undercut more
efficient producers in developing countries.

Subsidies also encourage the overproduction of cotton. While
world prices declined in the last decade, US cotton production
and export increased; in 2003/4 76% of US cotton was
exported. Increases in global supply cause prices to plummet
even further.

Poor farmers are driven further into poverty; many lose their
livelihoods altogether.

The International Cotton Advisory Committee estimates that if it
weren't for rich country subsidies, world cotton prices would be
15% higher. US subsidies alone depress prices by 4 pence per
pound of cotton. This could be the difference between a
sustainable and an unsustainable living for a producer in the
global south.

Who's benefiting?

Cotton subsidies cause enormous damage in desperately poor
parts of the world such as Mali. Rich countries usually justify
these subsidies in terms of protecting their own rural
communities and struggling farmers. Yet this is grossly
exaggerated, with most of the benefits going to big landowners,
and huge agribusiness. 61% of the cotton subsidies in the US
go to the 10 largest recipients.
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The WTQO'’s unfair trade rules

The World Trade Organisation (WTO) is the organisation that
decides the rules of world trade, and also acts as a referee.
The WTO's main aim is to ensure that world trade is ‘free’. 'Free
trade' means that there should be a free flow of goods and
services between countries and that national governments
should not be able to implement policies which interfere with
this. Subsidies like those in place in the EU and the US distort
world trade and so are strictly against WTO rules.

On this basis, Brazil challenged the US subsidy system in the
WTO, and won. In March 2005 the WTO Dispute Settlement
Body decreed that US cotton subsidies distorted world trade and
that the system needed to be changed. Yet the US has still not
implemented any effective changes to its subsidy system. Rich
countries have a large amount of power and influence and can
get away with breaking the rules. Poor countries can't.

Why don't poor countries increase the
support they provide for their farmers?

Even if they could afford to, world trade rules won't let them.
The WTO was born out of a round of international talks known
as the Uruguay Round. One of the agreements negotiated here,
the Agreement on Agriculture, is a prime example of the double
standards found in international trade rules. The Agreement
froze subsidies at existing levels - which in rich countries were
very high but in poor countries very low. Poor countries are
therefore prevented from using subsidies effectively to protect
farmers while rich countries are able to continue subsidising
theirs.

How Fairtrade makes a difference

» Producers of Fairtrade cotton are guaranteed to receive a
fair and stable price for their goods — based on the actual
costs of sustainable production, ensuring they can meet their
basic needs. If the local market price is higher than this
minimum price, then the market price applies.

» In addition farmers receive an additional Fairtrade premium
— a payment to be invested in their communities or
businesses. Farmers' groups decide democratically where
they will invest the payment. Producers in Mali are planning
to use their premium to dig a well, and build a school and
health centre.

» Fairtrade assists producers in diversifying , to decrease their
dependence on just one crop. In Mali for example, Fairtrade
is enabling the cotton producers to increase their maize
production in order to ensure self-sufficiency and expand
sales to local markets

» Fairtrade helps farmers organise — for example by working
together in co-operatives — giving them more power in the
marketplace.

» Fairtrade helps farmers become more environmentally
sustainable. Fairtrade supports farmers in reducing their use
of pesiticdes and managing their use of water - important as
conventional cotton production uses more pesticides than any
other crop — 10% of the world's pesticides. Cotton is also a
major consumer of freshwater.

» Although Fairtrade certification applies only to the
manufacture of the cotton itself, for all companies licensed
to use the Mark on finished goods the cotton must come
through a registered transparent supply chain . Companies
must submit independent verification regarding their
compliance with recognised labour standards at all sites.
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The cost of
production for
US cotton is
three times as
much than in
Burkina Faso,
a country in
which more
than two
million people
depend on
cotton
production.
Over half of
these farmers
live below the
poverty line.
The value of
subsidies
granted to US
cotton
producers is
greater than
the total
national
income of
Burkina Faso.

Case study: coffee in Guatemala

Felize Miza Castro, 48,
lives with his wife and
three children in the town
of St Luca Toliman in
south west Guatemala. ek
Felipe is one of 58 coffee |
farmers in the local co-
operative, Asociacion
ljatz.
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The co-op is one of

eleven farmers’ organisations that belong to
the ACOPS co-op which in turn is affiliated to
Manos Campesinas (workers’ hands’), the
umbrella organisation for 1,300 farmers from
eight co-ops.

Felipe bought his land in 1982 and planted it
with coffee trees. Like the other co-op
members, his farm is around 0.5 hectares in
size with 3,000 coffee trees covering 90% of
of his land.

Coffee Crisis

Coffee has become an increasingly precarious
livelihood since prices began to slump in 1997
as a result of global oversupply. In the 1980s,
when Felipe bought his farm, coffee producing
countries retained 30% of the value of the
coffee they produced. By 2001 the value of
the world coffee trade had doubled, yet
producing countries retained only 10% of the
revenue.

The price of arabica coffee on the New York
exchange had tumbled to 45 cents a pound —
the lowest level for 30 years and the lowest
ever in real terms.

Coffee provides 90% of Felipe’s income but,
as a poor, small-scale farmer, he doesn’t have
the option of expanding production to earn
more money. And diversification away from
coffee is not an easy option either. He is
convinced that the best way to safeguard his
family’s future is by securing long-term
partnerships with the Fairtrade, organic, and
shade grown coffee markets. As Felipe points
out:

“The fall in coffee prices has made it
really difficult to look after my family and
educate my children...The price we get
for our coffee from the local trader is
unfair; the trader makes more money
than we do. It's not enough to live on —
it doesn’t even cover the cost of
producing it. Without Fairtrade sales it
would be very hard for us to survive and |
would have to take my children out of
school.”

The Effect of the Cooperative

Small-scale farmers in the region were isolated
from markets for many years prior to the
creation of the Manos Campesinas co-
operative in 1997.

The farmers were forced to sell their coffee to
coyotes (middlemen) at unsustainably low
prices and were left with very little money to
show for their efforts.

Manos Campesinas helps its members by
identifying new market opportunities and
managing the processing and export
procedures. It gives technical assistance to
increase the yield and quality of the crop,
provides support for organic conversion,
training and diversification, and acquires low
interest loans to fund these activities.

How Fairtrade makes a
difference

Felipe receives more than twice as much for
his beans when selling to Fairtrade buyers,
and his co-op receives the additional Fairtrade
premium of five cents a pound which it has
invested in buying a plot of land.

They hope Fairtrade sales will help them raise
the $18,000 needed to build a coffee mill on
the land so that they can process their own
coffee. This would almost double the value of
their coffee and, vitally, provide many new jobs
for local people.

“Fairtrade is giving us the opportunity to
survive and help other people in our
communities.”

An invaluable by-product of the mill would be
the waste husks that farmers would use to
improve the organic compost used to fertilise
their land.

The additional revenue from Fairtrade has also
been used to purchase land to build a storage
facility for coffee; repair processing equipment;
ensure that the cooperative members’ 2,800
children remain in school, and to install
electricity, drainage, and drinking water supply
lines.

Fairtrade helped Felipe keep his daughter
Cindy in school until graduation. His son
Maynor dreams of going to college to study
computer technology. Felipe knows this will be
tough financially, but says:

“l want to send my son to university. If
we work hard and sell more coffee to
Fairtrade | think | can do it.”



TAKING ACTION 1Spreading the word

Creating demand for Fairtrade products in your school or
university is one of the simplest ways of making sure
producers in the global south are not exploited; and there
are some fairly easy (and enjoyable!) things you can do to
make this happen. By creating demand you’re also laying
the groundwork for further campaigning!

As students, you have access to a large number of people
in a small area - people who are always very keen on a bit
of free food and drink. So holding Fairtrade tastings is an
ideal way of attracting interest and showing that Fairtrade
products are just as good — and often better — than
products without the FAIRTRADE Mark.

Don't forget to be clear that Fairtrade is not about charity.
It's about producers getting a fair price and decent trading
conditions in return for providing consumers with a quality

Holding a stormingly successful
Fairtrade tasting...

» Set up a stall somewhere in your school or university
where lots of students pass by and at a time when they
can stop (e.g. a lunch break).

« Decorate the stall with the posters provided in the
campaign pack, and information about Fairtrade. You
could also make banners out of old sheets.

¢ Give out free cups of Fairtrade tea and coffee. You can
also use the chocolate samples included in your
campaign pack, and many other Fairtrade

4 )
Your campaign pack contains:
 Action guide - you're reading it!
» Posters - ready for noticeboards or stalls
» Fairtrade flyers - spread the word

« Samples of Fairtrade, tea, coffee and chocolate -
for running Fairtrade tastings

\. J

product. There's a wide range of Fairtrade products
available, and thus something to suit every taste. Sales of
Fairtrade products have risen by 1,167% in the last five
years. This wouldn’t have happened if they didn't taste
good.

The proof, however, is of course in the Fairtrade pudding!

Be sure to make the

products are available. If you want more samples' tea and coffee well. The
try asking your local supermarket or Oxfam shop | quality of Fairtrade products A

to donate some. You will need to borrow or hire s really good, but in the

an urn, perhaps from your canteen or students' | rush it's easy to make the
drinks too strong or weak.
Taste the drinks you serve,
and let the 'customers' add
milk and sugar themselves.

union and buy some Fairtrade sugar, and milk.
You can use paper cups, but it is greener to
borrow proper cups. If you do this, people

will have to wait by the stall whilst drinking
and you can talk to them about Fairtrade!

e Give a Fairtrade leaflet to people who stop

¢ Tell everyone who stops about Fairtrade. (You might
find it useful to practice explaining with each other

beforehand). Use the briefing information provided in this

guide to let people know that world trade, as it is, isn’'t
fair. Don’t make it too complicated — explain that
producers in the global south often don't get a decent
price for their work or crops. Explain how the power of
rich countries and corporations can lead to exploitation
and trade practices that work against the poorest
countries in the world. And how Fairtrade can make a
huge difference by guaranteeing producers decent and
fair working conditions.

Have a look at the P&P groups guide for more
advice on running good stalls. This massive
online resource also covers recruiting members,
running good meetings, organising actions,

media work, lobbying decison-makers and much,

much more: peopleandplanet.org/groupsguide

In 2004, 60 P&Pers held a coffee
break outside the Department for Trade
and Industry. Gemima Mukashyaka, a
coffee producer from Rwanda, and the
students told the Director of Trade
Policy about the impact of trade rules
on poor producers, and the difference
that Fairtrade makes. They handed in a
petition calling on the government to

/—/}”J_ play its part in

—— making trade fair.

Truro College P&P
managed to collect
over 1000 student
signatures for their
Fairtrade product
petition at the
chocolate tasting
stall they held in
college during
Fairtrade Fortnight.



Sweet Injustice: The Chocolate Game

Set the scene

Play the game

If all your group take part, you could dress up
as each of the roles, and turn the game into a
lively theatrical sketch by adding a script

Winning them over

Q. Why don't the producers complain or refuse to
sell for such a low price?

Q. | have several jobs after school/whilst at
university. Why should | spend my hard-earned
money to pay other people more?

Q. Fairtrade is too expensive: | can't afford it.

Got a tough question you can’t answer? Or a
good answer to a tough question? Email us
at: tradejustice@peopleandplanet.org



TAKING ACTION 1Spreading the word

People & Planet groups across the country have
successfully tried lots of other ways to raise awareness
about Fairtrade. Here are some suggestions.

Hold a Fairtrade
fashion show

Set up your own Fairtrade café or tuck
shop

Declare St Valentine's Day
'Fairtrade LoveDay"'

Spread the Fairtrade love by hi-jacking
Valentine's Day!

Running a successful Love Day event

Step 1: Hold a planning meeting.

Step 2. Advertise the event



Build a Human Vending Machine

Run a Fairtrade Sports Day or ‘UnFair’
Step 3. Hold a stall

Getting the media interested. Fairtrade Fortnight

More ideas for Fairtrade Love Day




TAKING ACTION 2Get Fairtrade products
stocked in your school or university

To persuade your school, college or university to sell
Fairtrade we suggest you:

However, you may need to work a bit harder to
persuade them...

The P&P group atFrensham Heights School for Girls
have been having problems getting the school kitchen
to agree to serve Fairtrade products. So the sixth-
formers have taken matters into their own hands and
are bringing in their own Fairtrade tea and coffee
instead of buying it from the school canteen!

The ‘Fairtrade is Divine group’ atArthur Mellows
Village College had done lots of Fairtrade
campaigning. They raised awareness of Fairtrade
through stalls, noticeboards and presentations to
lower years, promoted Fairtrade at school council
meetings and developed an intranet site. However,
the group felt they needed evidence of the
commercial viability of Fairtrade for their proposal to
get Fairtrade stocked in school canteen. Their
innovative solution was to set up an ordering scheme
with the local Oxfam shop; enabling staff to order
Fairtrade products on a half termly basis. The
scheme has been running for over a year and has
been so successful that the group have offered the
service to sixth-formers too. When they asked the
headteacher earlier this year to commit to stocking
Fairtrade products in school outlets the answer was a
resounding yes!

Queen Elizabeth Schoolin Hexham set up a similar
scheme with the local Traidcraft shop. So if you're
having trouble convincing official people that people
will buy Fairtrade, prove it to them by supplying it
yourself!

“We have found over the years that we have been in
business that it is possible to get a Fairtrade version
of almost anything” Freshcafé




Good answers to bad excuses:

BAD EXCUSE: Fairtrade will cost
more.

BAD EXCUSE: Fairtrade products
don't come in the right catering
packs

BAD EXCUSE: We're locked into a
contract with a private catering
company who don't do Fairtrade...

Catering Mythbusting

Students at the London School of Economics refused
to take no for an answer during their campaign.
Despite their union having long-term contracts with
huge private catering companies they were still

successful. By passing a motion in their Union General
Meeting they obliged the companies to look into
Fairtrade options when their contracts were up for
renewal. A coffee shop opened soon afterwards
stocking nothing but Fairtrade products!

BAD EXCUSE: Our catering machines
are on free loan from our supplier, so
we can’'t change...

BAD EXCUSE: We'd love to but we
can't find a supplier...

BAD EXCUSE: We need to sell high
quality products and Fairtrade
doesn’t taste good enough...

11



TAKINGACTION 3:
Becoming a Fairtrade
school or university

The Steering Group will meet at least once a term to consider
progress on the five goals and decide how to continue to
improve in each area.

* The group should include representatives from: the student
body, teaching staff, and catering staff.
The group must consist of at least 50% students, with them
taking as much reposnsibility as possible for planning,
decision-making and organising.

In order for Fairtrade status to be awarded the steering group
must send a full report to the Fairtrade Foundation, explaining
how each goal has been achieved. In order for the status to be
retained they must send a short progress report at the end of
every academic year.

A whole school policy must be adopted which incorporates these
five goals. The policy must:

* be included in the school development plan

» be approved by the Governors/School Board, and go to the
Student Council/other relevant school bodies for a discussion

To achieve this you must:

Sell Fairtrade products in all possible outlets

Provide and use Fairtrade products at all events

Use Fairtrade products in the staff room and common rooms
Plan to increase the products available year on year

Monitor sales and record progress in terms of the range and
value of Fairtrade products sold, on an annual basis

Encourage other local outlets to provide Fairtrade products

As educational institutions, as an important sector of the
UK economy, and as a significant part of local
communities, our schools, colleges and universities have
a responsibility to promote civic responsibility and
consider the social and environmental costs of their
choices. Campaigning for Fairtrade status means
embedding a commitment to fair trade principles in your lessons in at least three curriculum areas
school or university's policy - a fantastic achievement and lessons in at least two year groups

a lever for further progress as it involves a commitment

This must include

_ : Other appropriate learning experiences possibly including
to continual improvement! school enterprise groups, assemblies, displays, school plays,

] ] school newsletter or website etc.
Persuading them to stock and promote Fairtrade helps

increase the demand for Fairtrade, meaning more
producers get a fair deal.

Additionally, by building awareness among students and
staff of the injustices of world trade, and the implications
of their buying decisions, Fairtrade empowers people to
challenge the way trade currently works. It also gives

students and staff a socially-responsible choice to eat  Three whole school activities or initiatives, one per term,
some seriously sumptuous food! including one during Fairtrade Fortnight

* One action to take the issues into the wider community

This must include at least:




The Steering Group will meet at least once a term to consider
progress on the five goals and decide how to continue to
improve in each area.

¢ The group should include representatives from: the
residential/catering organisation; the university authority; the
SU executive; an appropriate SUsociety (such as a P&P
group!); each associated institution

In order for Fairtrade status to be awarded the steering group
must send a full report to the Fairtrade Foundation, explaining
how each goal has been achieved. In order for the status to be
retained they must send a short progress report at the end of
every academic year.

The Student Union and the university authorities must both
create a Fairtrade policy incorporating these five goals. A
member of the Union executive and a representative of the
university would each take primary responsibility for
implementing this policy, and agree to sit on the Fairtrade
Steering Group. This could be written into their job description.

To achieve this:
+ Fairtrade products must be available in all campus shops

e Fairtrade foods must be used in all cafes/bar restaurants on
campus. Where this is not possible there must be a
commitment to begin using Fairtrade foods in these
establishments as soon as it is possible to do so. (Foods to
be sold would be those currently for sale in non-Fairtrade
forms that are available in Fairtrade forms e.g. a shop selling
coffee must add a Fairtrade brand to their stock, or replace it
with Fairtrade)

Fairtrade foods (for example, coffee and tea) must be served at
all meetings hosted by the university and the SU, and in all
university and SU management offices.

At least three methods must be in operation at any one time.

« Promotion of Fairtrade in the student press, and on the
university's website. Promotion of Fairtrade could also take
place in other appropriate publications, such as university
prospectuses. In particular, Fairtrade Fortnight and major
developments should be publicised.

Fairtrade materials displayed on noticeboards. Materials
should also be displayed where Fairtrade foods are sold.

Events during Fairtrade Fortnight. The steering group in
collaboration with other appropriate bodies would be
responsible for organising this.

¢ The Steering Group could propose other means

as your school or university already
ot Fairtrade status?

Warwick University achieved Fairtrade Status in 2004,
but thanks to the P&P group's continued campaigning
their Students’ Union has just passed a policy that
makes them 100% Fairtrade!

1,650 people voted on the motion, with 92 people
abstentions, 251 against the motion, and a massive
1,307 in favour. That means 79% of Warwick students
support Fairtrade! The motion applies to tea, coffee, hot
chocolate, sugar, speciality tea, fruit, fruit juice, and
vending machines.

David from the Warwick group adds:




Becoming a Fairtrade school or university

Before doing anything, we recommend
you come up with a plan for how you
are going to approach decision-makers
at your university or school. Here are
some of the key questions your group
needs to ask.

Who do you need to target?
What are you asking them to
do?

Aims: What Yolll Aims could be:
hope to achieve

Objectives: Targets Objectives could be:
you need to meet in

order to achieve your

aims

Tactics: the methods
you're going to use to
achieve your
objectives

Tactics could be

What resources do you have?

What events will affect the
timing of your campaign or
provide you with
opportunities?

As you get into carrying out your campaign you'll probably find most of
your energy and attention focused on tactics and shorter-term objectives
— basically, on taking action! While you're doing this however, make sure
you bear the longer-term objectives and aims in mind, and make
decisions based on the eventual aims you want to achieve




Planning your campaign

Who can influence who? What allies can you find to support your approach?

What tactics/approach are you going to use to influence them?

Writing a Proposal Getting teachers engaged
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Becoming a Fairtrade school or university

1. Outline your requests

Explain what Fairtrade status is and what criteria they need to meet
to achieve it. Mention that other schools and universities have
already achieved Fairtrade status. More information can be found in
this guide, and online at peopleandplanet.org/tradejustice/. You

can also relate it to local initiatives, for example if your town is a
Fairtrade town or campaigning for status.

2. Explain what Fairtrade is and its benefits

Don't assume that they know exactly what Fairtrade is. Highlight the
benefits Fairtrade brings to producers (you could use information
from this guide, or case studies from the People & Planet or
Fairtrade Foundation websites.) And explain the benefits Fairtrade
Status would bring to the school or university. These benefits could
include:

enabling students and staff to make socially responsible
decisions

educating students and staff about global issues

exposing students to the concept of empowerment -- both that of
producers and their own

as many towns have Fairtrade initiatives it could be a good
opportunity to build up links with the local community and
improve the image of the school/university

providing better quality food as Fairtrade products all have to
meet certain environmental standards

Attracting future students who might be interested in an
institution's ethical policies

3. Demonstrate the support you have

Include evidence from Fairtrade campaigning and results of any
surveys you have done showing student demand for Fairtrade as
well as any support you already have from allies. You could also
include information about other Fairtrade initiatives going on in your
area, such as a Fairtrade town campaign, and local Fairtrade
schools or universities.

4. Explain in general terms what needs to be done to meet the
Fairtrade status criteria; and who needs to do it

5. Explain what you can do to help. Explain that your group
members can organise events to help ensure that Fairtrade does
well and sit on the Institutional Steering Group.

OPTIONAL EXTRA

You could go further inyour Proposal by actually providing detailed
information about how the school or university could achieve the 5
goals. For example, you could suggest supply options, produce cost
comparisons between Fairtrade and normal products, or provide
them with product samples. If you decide to do this, do take care

to get your facts right, as getting your facts wrong will undermine
your credibility - call the P&P support office for advice. Catering
supply contracts are often complex, so if you're not sure, leave it

up to the school or university to do the research. After all, they are
the catering experts!
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For a university:

For a school:

It's important to remember throughout your whole
Fairtrade status campaign that getting Fairtrade
Status is a process - a way of achieving an aim.
You want to make sure that your university or school
has a real commitment to Fairtrade and the
principles behind it.
That way, you'll be
sure of achieving
long-lasting
change!




Get decision-makers onside

Responding to objections Getting Tough

Counter their objections

Get student and staff support

The P&P group atCanterbury Christchurch University had an
early victory in their Fairtrade campaign a couple of years ago
when they convinced the catering manager to stock Fairtrade.
The group had done some awareness raising around the
university for a few months, but hadn't really had the chance
to convince enough students of the benefits of buying
Fairtrade. As a result there wasn’t enough demand for the
Fairtrade products being sold and the university stopped
selling them. However, the group rose to the challenge, and
jumped straight back into enthusiastic grassroots awareness-
raising. As Rachel from the group says“We're very much
involved with raising awareness of fairtrade amongst
students. We've done a 'dance on injustice’ night at the
student union, and given out free tea and coffee, among
many other things.” As a result "the university is behind it™
again and they’re hoping to get Fairtrade status soon!




Research pays off Getting Certified!

“We've been having meetings with various
important people in the school and things have
happened so quickly.”

Useful websites

People & Planet

Fairtrade Foundation

Trade Justice Movement

Cafédirect
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Example Fairtrade Policy
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people & planet

hdent action on workd poverly snd tha anvionment

People & Planet’s Fairtrade
campaign aims to:

Guarantee more producers
and workers basic rights

Ensure a commitment to faijr trading

practices within the UK's schools
colleges angd universitjes |

Influence wider policy and behaviour

If you want any advice
on the campaign or have
any questions we would

love to hear from you.
Please do let us know about
any action you have taken too.

By email:
tradejustice@peopleandplanet.org
By phone: 01865 245678
On the web:
peopleandplanet.org/tradejustice

Support People & Planet

Help us to campaign and
support your campaigning
(by producing free resources
like this guide) by putting on
a fundraising event,
volunteering at a festival or
making a donation:
peopleandplanet.org/supportus
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