Get the Media Interested
Fairtrade Love Day is a perfect opportunity to get media coverage for your Fairtrade Campaign. The media love
stories about young people doing interesting things! The best way to get your story in the local press is to

Demonstrate your passion for justice

write a few press releases and send them out to all your local media. Send one a while before the event, one Broken hearts.. broken promises... broken trade rules...

just before and one just after.

There is a sample press release on the Fairtrade Love Day website and you can have a look at Ever been lied to? Cheated on? Put all your heart into something and got very little out of it?
People & Planet’s groups guide for advice on working with the media:peopleandplanet.org/groups/guide/ Been used and betrayed by a partner you relied and depended upon?

Make sure you take this fantastic opportunity to get people reading and talking about Fairtrade and
People & Planet! Remember to send us copies of any press releases you do send out.

Love's not fair. Neither is world trade.

Increasing
the Fairtrade Love can
have a HUGE direct impact on
poor communities worldwide. Some
four-and-a-half million people have directly
benefited from the sale of Fairtrade products.
Campaigning on the wider issue of Trade
Justice can have greater impact still — billions o
people suffer the crushing consequences of
‘ ) unfair trade rules. Students have the power to
bring massive pressure to bear on the UK
government, the EU and the governments of
rich nations to end the injustice in international
trade agreements.
¢ Compared to the size of the problem, the
amount People & Planet spend on
' \ campaigning for Trade Justice and Fairtradé
around £97,000 a year - seems like a drop
in the ocean
But look what we've achieved with that
money! Five schools and 25
universities awarded Fairtrade status
(with more on their way), massive
student representation at events
like Wake Up for Trade Justice,
People & Planet
representatives meeting
Tony Blair to challenge
him on World Trade
rules ... and
completely wrong-
ooting him!!!

/" Romantic relationships

can be one-sided,
deceitful, hurtful and

damaging...

Suddenly £97,000 seems
like it can change the lives of
billions! But we still need your help to
raise it ...

...S0 can international
trading relationships

For every£1 bar of
chocolate that you buy,
the cocoa farmer in a
developing country will
get 3p...

Let's get one thing clear — what we want first
and foremost on Fairtrade Love Day is your
commitment, body and soul, to changing world
trade rules. But, while you're changing the world,

..the chocolate
company will get 43p

to make the Fairtrade and Trade Justice
campaigns happen (the materials, the action
guides, the events, the research, the action
cards...).

A cappuccino in
Britain costs
£2...

...More than half the
world lives on less
than £2 a day

If each student in P&P who has pledged
support for Fairtrade raised just £9.70 for
People & Planet on Fairtrade Love Day,
it would pay for the whole campaign.

For fundraising help and support
contact Sophie at
fundingsupport@peopleandplanet.ogg

The UN estimates that poor countries lose 14 times what they receive e )T §
in aid through unfair trading relationships. REATS
It's time for Trade Justice! As part of our Trade Justice/Fairtrade
campaign, People & Planet are turning Valentine's Day into Fairtrade
Love Day.

Fairtrade Love Day is a great way to:

* get more people buying Fairtrade products;

» further your Fairtrade status campaign;

* introduce people to the wider issues of trade injustice; and

Why not set up a
Just Giving sponsorshop
page:

peopleandplanet.org/
supportus

How to get the chocolate:
Try and get it through your school or
university caterers, a local Oxfam shop

or Co-op.

Otherwize you can order from a wholesaler: Register your event by visiting the * to fundraise for P&P's Trade Justice campaign.

Supplymasters will let you pay Fairtrade Love Day website

for the chocolate after it is delivered: peopleandplanet.org/fairtradeloveday St Valentine an activist?

01204 559 6550. News about your groups could St Valentine was a Roman priest who campaigned against the torture of prisoners. He also deliberately

If you have any problems getting Divine for your Fairtrade Love Day, appear in our newsletter to the subverted Roman law by marrying soldiers who the emperor had forbidden to marry, believing that they would
contact Rachel at the Day Chocolate Company020 7378 6550 entire People & Planet network! be less efficient fighters if they had wives and families to think about. He fought for basic human rights and

against the prioritisation of war over love. He was eventually executed for his actions. Valentine's day
commemorates his struggle for justice.

This Valentine’s Day reclaim the meaning of love and passion. Spread the love to more
people than just the ones you fancy. Demonstrate to the world your passion for justice!

» student action on world poverty and the environment oxfa m
People & Planet and Oxf igni t of th -
IR .- 5.tce Movement to rewite the ries of world trade peopleandplanet.org/fairtrade day
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Demonstrate your devotion

Fairtrade Love Day is the perfect time to
I reaffirm your commitment to the producers

who give you the things that really satisfy
you (coffee, chocolate, wine etc.) Remind
yourself and everyone else how important
the relationship is to you and encourage
other people to form such loving,
harmonious relationships.

Use Fairtrade Love Day to reinvigorate your Fairtrade campaign and get
more people buying Fairtrade by running a Fairtrade chocolate delivery
service

Running a chocolate delivery service
Hold a planning meeting

Decide when you're going to hold
your stall. February 14th would be
best, but if that's not possible do

it on another day.

Decide what you're going to sell -
have a look at the Day Chocolate

Company website for recipe ideas: (SP"(’”// the Love
www.divinechocolate.com

R A . /
Decide how much you're going to 'B’U/ Cft{l”’h’”{//p/
charge for each order. Make sure D y
that it's enough to make a profit, \

but not too expensive for people <
to afford!

Delegate tasks to each group

member.

Advertise the event

Make posters and fliers. Give them out in lectures, meetings,
assemblies and classes. Make sure you communicate what the service
is, how and where to place an order and why you are doing it. Make
sure that as many people as possible know it's happening.

Hold the stall

Plan the times and location to attract as much attention as possible.
Make it as eye-catching and

informative as possible (loads of

balloons, posters, fliers).

Have order forms for people to write

the name of their Valentine and

where and when they want the

chocolate delivered. Have message

cards ready for people to write their

Valentine messages on.

Explain to people that by buying

Fairtrade they are expressing their

respect for, and empathy with,

southern producers. Explain how the profits you make from the stall will
be going back into People & Planet's trade campaigning and helping to
create a sustainable solution.

Make it long-term
A relationship
which works,
which satisfies
both partners,
shouldn't be
confined to the
time limits of a
school career or university
degree. Don't let your dedication
and commitment fade away when
you've left school or university.

Use Fairtrade Love Day to further
your Fairtrade status campaign

Leaving a Fairtrade Legacy
Write to catering
managers/university vice-
chancellors/school headteachers
asking for a Fairtrade products to
be stocked/a Fairtrade policy to
be implemented. Make some
cards, using the example below,
or your own most heartfelt
sentiments! Bring them along to
your chocolate delivery stalls and
other events and get people to
sign them; or, if they're feeling
inspired, to make their own cards
and write their own messages.
Once you've collected loads of
cards, deliver them to the
relevant person.

Top tip! Make sure that you
organise a follow-up meeting to

find out their w
X

Dear Catering Manager/Headteacher/

All my love,

As today is Valentine's Day, | feel an u
passion for Fairtrade. Billions o f peopl
suffer from broken hearts and broken |
promises and unfair trade rules.

As you know, Fairtrade relationships
partners: consumers get deep satisfa
products and southernproducers get b
for all that they give us.

| am extremely devoted to Fairtrade a
buy it from the school canteen. Pleas
to make this possivle.

ice-chancellor

fge to express my
b in the global south
ves due to broken

e beneficial to both
tion from quality
hck wha, v/ diiserve

Get to the root of the problem

Look at what causes many relationships to be so fraught and damaging
in the first place. Societies and systems characterised by patriarchal
ideas, inequality and competition encourage the creation of
relationships which are self-interested, needy and dishonest, rather than
sincere and mutually beneficial.

Help create open, co-operative environments in which honest, nurturing
relationships can form and blossom.

The Fairtrade campaign is part of a wider campaign for Trade Justice.
Use Fairtrade Love Day as a way to demonstrate how trade rules and
systems are unfair and destructive and to campaign for trade justice.

Campaign for Trade Justice

Street theatre

Get a group of people together and act out tragic love scenes: (either as
street theatre or in assemblies) but change the endings so that they
appear upbeat!

Choose a tragic love scene, write a script and act it out! Once you've
finished and people are applauding, with slightly puzzled expressions on
their faces, explain to them that world trade at the moment is a lot like
love: sometimes it's damagingly, tragically unfair. But with trade we
have the power to affect the tragic endings, to make them positive and
uplifting: through Trade Justice. Encourage your audience to make a
financial contribution to help P&P make trade justice a reality!

Have a look at the website for suggestions of tragic love scenes...

Unfair speed dating

Organise a speed dating event in your school or university. But
advertise it as slightly unconventional speed dating, where the same
rules don't apply to everyone. You could either be really lucky, or really
unlucky. Present it as a challenge — how well will you fare in a world of
unjust rules and biased judges?! Charge people an entrance fee. At the
end of the session, ask people to express how they feel. Explain that if
the rules seemed to them to be arbitrary and unfair for a social event,
imagine how they would feel if their entire livelihoods and very survival
depended on a system that worked in that way.

Have a look at the website for ideas about how to make your speed
dating event unfair: peopleandplanet.org/fairtradeloveday
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