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From Our Chair and Director

This has been a hugely important year for People & Planet. It feels as if we've reached a watershed;
the campaigning and citizenship work of People & Planet has gone from strength to strength.

People & Planet works through groups in universities, colleges and in sixth forms across the country.
Groups are run entirely by students on a voluntary basis. Effective and well-run groups are the
foundation for so much of our work and we have created what is increasingly recognised asone of
the most powerful campaigning networks in the country . Building the capacity of students to
exercise their rights as citizens has been achieved by organising better and bigger training events,
making greater use of peer-based support systems, creating a stronger sense of belonging to a
national network, and by developing internet-based capacity to promote learning and an exchange of
ideas.

The numbers speak for themselves: there is now a People & Planet group at more thanhalf of all
universities in the UK and in the last year we have worked withmore than 10,000 sixth form
students at over 120 schools . The growth in the size of the network is matched by the growing
popularity of our three national annual events, each of which has been a record breaker in the last
year. The jewel in the crown is our national conference, Shared Planet, which attracted 800
participants (up from 550 in 2005), making it the largest student campaigning event in the country.

In our campaigning work too, 2006 has been an exceptional year. People & Planet works at its best
when it takes global or national issues — such as climate change or trade justice - and applies them
to the local situation of students, whether on campus, in schools or in their community. The ‘Go
Green’ campaign, for example, has been outstandingly successful both on campuses across the
country and in attracting national and local media interest .

The progress of the last year is all the more remarkable because it has been achieved with no
increase in our budget. Whilst we can celebrate how lean and cost-effective People & Planet is, we
also need to recognise that we could significantly increase the effectiveness of our campaigns and
the quality of the support we give to our student network, if we had fewer financial restrictions.
Putting People & Planet on a more secure and independent financial base will be a key challenge in
the future.

It has been an exhilarating year — and the credit for so many of these successes goes not only to
our totally amazing network of students , but also to our supporters who have backed us with cash,
pro bono contributions, and in other generous ways. To all of you, avery big thank you.

Qe Lyt

Joe Saxton, Chair lan Leggett, Director

Photo: Tom Allen

- :
George speaking at our Shared Planet 2006 event.

People & Planet is one of the most vibrant
and effective campaigning organisations in
the country. What marks it out from the
others is its focus on inspiring and

supporting young people. By questioning
underlying assumptions and conventional
wisdom, and by challenging organisations that
are much bigger and more powerful than
itself, People & Planet demonstrates its
political courage and its independence of
thought. | am privileged to be part of

People & Planet and hope that this review will
give you a glimpse of some extraordinary
campaigning by some extraordinary young
people over the last year.
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We believe In:

« promoting greater equity, accountability and
social justice

a holistic analysis that recognises the inter-
relationship between poverty, human rights
and the environment

being radical; addressing the causes of
global poverty and injustice rooted in our
own society

inclusiveness; broadening our diversity and
working in solidarity with others

supporting and enabling students and young
people to take the lead, using their

initiative, taking action to challenge injustice
and influencing their peers

ensuring that our decision-making and the
way we work match our beliefs in democracy;
and accountability

asserting and protecting our independence
of thought and action

¢ achieving change through non-violent means
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Student Led

Democracy

Our ManagementCommittee, of whom a
majority are students elected by the

network of groups, provide governance and
direction for the organisation. In the last year
there has been a high level of debate and
discussion amongst students about how
People & Planet can develop an ever more
active, accessible and vibrant democracy.

Management Committee: more
accessible, interactive and

involved

In the last year we aimed to give the
committee a higher profile amongst the
student network and make it more accessible,
encouragingmore on-going communication.

We did this by:

» Making the Management Committee more
accessible online and by email

» Giving members a focus on particular areas
of work such as fundraising or campaings

« Developing improved training and induction

« Ensuring a greater profile at our regional
and national events

* Publishing blogs from committee meetings
on the People & Planet website

The Forum

The Forum is our main democratic event.
Students gather from across the country to
discuss, debate and decide on People &
Planet’s direction and future campaigns.

This year we piloted an accessible and
dynamic way for students in People & Planet
groups to propose new ideas or areas of
concern for the agenda of the Forum event.
The Management Committee met to prioritise
all these proposals in December.

Important to the success of this new

approach was providing comprehensive
background information on our website,
simple templates for students and staff to put
forward ideas for the event agenda,
opportunities to debate and discuss before
the event and open sessions built into the
event itself for new ideas and issues to be
discussed.

Key outcomes from the Forum

The Forum 2007 took place 16—-18 March at
Nottingham University. 87 students from 31
People & Planet groups participated.

A huge number of ideas, recommendations,
preferences and priorities came out of the 15
sessions over the course of the weekend.

Decisions and outcomes from the event
included:

« Exploitation in the Cotton Industry as the
economic justice campaign for universities
in 2007/08

New ideas for practical ways to develop our
democracy

Recommendations to help plan anew
climate change campaign, workshops and
materials for schools and colleges

Discussions and recommendations towards
an international strategy for People &
Planet.

The drafting of criteria People & Planet
should follow in considering its involvement
in coalitions

The establishment of an online funding and
fundraising working group

Open sessions initiated by students
attending the Forum were on a broad range
of topics and included: “Ethical Investment
campaign planning”, “Perceptions and
image of People & Planet”, “|ncreasing
connections between University and Sixth

form groups”.

Student voices on the Forum
(Students rated this event: 8.5/10)

“The best thing was knowing
that we had a voice in the
guidance and decision making

of Reople & Panet”
Forum 2007 Paticipant

“People & Panet continue to be

awesome at giving all a wice”
Forum 2007 Paticipant

Governance

The Management Committee during 2006-07
was: Joe Saxton(Chair), Kate Graham
(Treasurer), Liana Stupples, Chris Fyfgup to
Sept.), Anna Scott, Anne-Marie O’Reilly, Chris
Senior, Eilidh Macpherson, Emma Hughes, Kate
Hand, Nick Chan, Tom Chance, Sarah Hards.

Emma Hughes studied Journalism at Cardiff University

Q: Why did you decide to stand to be on the
Management Committee?

A: As I've become more and more involved in
People & Planet I've realised that democracy
lies at the heart of the organisation. The
great thing about People & Planet is that it
really is student-led - it's what makes us the
vibrant, diverse and radical network we are. |

wanted to help further People & Planet’s
commitment to being truly democratic - sitting
on the Management Committee was a great
way to do that.

Q: What have you enjoyed most about being
on the Management Committee?

A: Getting to know the People & Planet staff,
gaining a greater understanding of how
People & Planet works and feeling able to
contribute something valuable to an
organisation | really care about.
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Building capacity
Participating in a People & Planet group
helps students and young people gain the
knowledge, skills and confidence they need
to change the world . The focus is on
supporting students and young people to
develop transferable skills that they can take
with them on a lifetime of being a
campaigner for global social and
environmental justice.

Each People & Planet group receives
dedicated support from People & Planet staff
and volunteers. This year we have trialled a
range of initiatives to help student
campaigners learn from and work with each
other. We organised more regional events;
our national conference, Shared Planet, was
bigger and better than ever before with 800
students participating; we had more stories
and perspectives from groups on the
website and in the Action Update
newsletter ; and students set up and
launched a new network-owned online
discussion forum.

Student & teacher evaluations
praise high quality of training:

“I think it was really good and it
informed me a lot about what
we could do to help the planet.
The presenter really made me
feel | could do something about

climate change.”
Student at Broomfield school, London,
November 2006

Great training

We offer training to students on global issues,
running effective groups and campaigning
skills. This training is provided during visits
to individual schools, colleges and universities,
at regional events and national events such
as Shared Planet and the Summer Gathering.

We are always innovating and developing new|
training workshops to ensure that we are
meeting the needs of students.

As part of the new sixth form programme,
launched in autumn 2006, we developed and
piloted a new climate change workshop and
a new range of skills workshops for 16-18
year olds in schools and colleges, including
how to build an invincible team, making
things happen and influencing people.

Students: What we got out of it.

“Wow! | don't think i've ever felt
so energised about the power of
P&P © make a difference!”

Student-after Summer-Gathering
“All the workshops were really
successful in getting everyone
involved, and inspiring us into
action ... duing lunchtime,
conversation turned to what we
had just learned, and how this
would be a great help in

Students at the first ever north west regional event
Spotlight on Regional Reps

Regional Representatives are volunteers who
help support the university People & Planet
groups in their area. They do this by
organising regional events, running training
workshops and encouraging groups to take
part in network-wide campaigns and events.

This year we recruited, trained and supported
10 student volunteers.

Regional Rep Rich Wyatt organised the first
regional event in the north west in Preston in
February. This brought together students
from Lancaster, Liverpool, Manchester
Metropolitan, Manchester University, and
University of Central Lancashire (UCLan) for
a day of workshops on subjects ranging
from using the media to the slave trade past
and present.

Summer Gathering

This year's revamped eventattracted double the previous year’s participants , with 60 students from
20 different People & Planet groups attending. The aim was to train student activists in the key skills
needed to organise a campaigning group and plan and run effective campaigns for the following

academic year.

Without losing the strong focus on training , we built in a social and network building element to the
week, encouraging attendees to make connections with students from other groups. We also put an
emphasis on compiling group action plans, particularly around the start of term and the first group

meeting of the year.

The Summer Gathering also acted as a starting point for new Management Committee members and

Regional Reps. They were given theimduction and training specific to their roles during the event.

Student feedback was overwhelmingly positive.The overall score for the event was 9 out of 10
and when asked if feeling confident about using their new skills, participants scored the event

even higher.
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Positive Global Impact

Treat AIDS Now:
Thailand Case Study
The Problem

Thailand has led the fight against HIV/AIDS
in Asia, but rising drug prices threaten its
commitment to provide universal access to
treatment.

In January 2007, the Thai government
attempted to take measures to lower the
price of newer drugs, urgently needed for
patients resistant to older medicines.
Thailand used its rights under international
trade rules to issue ‘compulsory licenses'
allowing it to manufacture or import cheaper
drugs, so it could expand treatment for its
poorest citizens.

People & Planet's campaign arguesmore
countries need to follow Thailand's lead to
stimulate the effective competitive market
needed to bring rising drug prices down and
meet and sustain the international promise
of universal access to treatment.

However, Thailand’s move to protect public
health was met with enormous political
pressure. Brand-name drug companies
threatened the withdrawal of investment.
Abbott Laboratories went one step further,
punishing patients by withdrawing all its new
medicines from Thailand’s market. Despite
admitting Thailand's move was legal, the US
elevated Thailand to its priority watch list
allowing it to punish Thailand by withdrawing
trading privileges or imposing sanctions.

The Action

Warning this pressure would deter other
countries from using their rights,

People & Planet urged the UK to offer
support to Thailand.

In March students joined a Stop AIDS
Campaign day of action and met the
Secretary of State for International
Development, Hilary Benn. This event was
the culmination of a year of lobbying efforts,
where students had collected thousands of
petitions , and persuaded their MPs to
support the campaign. DFID reported that
over 400 MPs had written to them about
the campaign.

The Result!

We continued to urge the UK to offer explicit
and active support to Thailand. In case there
was any doubt about the importance of the
issue, students also joined a global day of
action to demand Abbott Laboratories stop
its bullying behaviour and ask the UK to speak
out for Thailand's rights.

Finally, one month later, DFID gave explicit
support to the Thai government and replied
to us saying “We support Thailand’s right to
use compulsory licensing provisions in order
to protect public health, and in particular,

to promote access to medicines for all. ”

International praise for
People & Planet

"Thanks o Reople & Panet and
the UK's Sop AIDS Campaign

for mobilizing a great campaign

to secure the UK's positon.”
Anton Kerr, International HIV/AIDS Alliance

Ditch Dirty
Development

Launched in November 2006, the Ditch Dirty
Development campaignexposes the
contradictions in UK government policy on
climate change . The UK is publicly committed
to reducing domestic emissions and is
actively working towards an international
agreement on climate change, yet they
continue to use development aid to support
oil and gas extraction projects.

Zimbabwean activist speaks

“I't is important hat we focus on
low carbon sdutions because it
is evident now that e carbon
dependent path is not
sustainable for the human race...

It's very important hat both the
Sauth and the North work

together to make sure that the
development path that the Sauth

picks up is... bw carbon. ”
Tinashe Nhete, Practical Action, Zimbabwe

Solutions to climate change exist. Industrialised
countries like the UK must end our addiction
to fossil fuels — and this can't be done
without ending our support for the fossil fuel
industry. In the developing world, renewable
energy could provide both access to energy
services for the millions who currently have
no electricity, and set developing countries
on a path to a low carbon economy.

While the campaign is still in its early stages,
People & Planet has alreadymade waves
within the Department for International
Development. The UK's position on
renewable energy strengthened considerably
at the Spring Meetings of the World Bank in
2007, and we will be continuing to lobby for
a phase-out of oil and gas funding in the
coming year.
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Small Fish, Big Teeth

Charities,
Campaigning,
and the Law

People & Planet has done important work
this year toward creating a legal framework
that preserves the distinctiveness of charities
but also recognises the power of
campaigning to deliver public benefit .

We started this initiative with the Sheila
McKechnie Foundation by researching the
barriers to campaigning. This research
provided the basis for a series of roundtable
discussions that involved the Charity
Commission, key individuals and a wide
range of organisations from across the
sector. With invaluable support from leading
charity lawyers, we played a critical role in
the launch of the Independent Advisory
Group on Campaigning and the Voluntary
Sector chaired by Baronness Kennedy. That
report was completed within three months
and in time for submission to the Charity
Commission's consultation on public benefit
and to inform the Third Sector Review —
which will help to shape the relationship
between the voluntary sector and the
government in the next ten years.

“People & Planet played a pivotal role in the
creation of the Independent Advisory Group
on Campaigning, and in driving it forward. In
the way that it attracted the active support of
a wide range of organisations from across
the sector, it was an outstanding example of
both leadership and collaboration. People &
Planet may be small but they have inspired
an initiative that could have implications for
the entire sector. For an organisation that
has so few resources their initiative has been
nothing less than extraordinary.”

Rosamund McCarthy, partner, Bates Wells
and Braithwaite, June 2007

Case Study:
Working in Coalition

People & Planet has been active in the Stop
Climate Chaos campaign for a UK climate
bill, calling for the government to set annual
targets for carbon emissions to reach a cut
of 80% by 2050.

In 2006, students around the country met
with, wrote to, and emailed their MPs to
demand their support. As a result of
campaigning, 415 MPs signed an Early Day
Motion calling on the government to
introduce a climate change bill .

Carnival of Climate Chaos

In November, People & Planet's Carnival of
Climate Chaos created a giant weather map
installation involving 2,000 students. This
formed part of a Stop Climate Chaos event,
with 20,000 people in Trafalgar Square
demanding action from the government.

Following the Carnival, People & Planet was
invited to send a representative to meet with
Tony Blair. A sixth form student, Hannah
Smith, handed the Prime Minister over 1,500
pledges made by students to cut their own
carbon emissions, and urged him to introduce
policy changes that reflect the changes in
personal behaviour made by the students.

Queen’s Speech

In the Queen's Speech, the government
announced their intention to introduce a
Climate Bill, and the draft Bill was published
in March 2007. People & Planet will be
continuing to work with Stop Climate Chaos
to make sure that the Bill is as strong as it
needs to be to prevent dangerous climate
change.

Photo story:
Hilary Benn gets the message
-

ilary Benn debates dirty development with Leeds P&P.

Press stunt outside Scotland DFID offices.

SE P&P lobby Benn about Treat AIDS  Now campaign.

P lobbying, March 2007.

During Fairtrade Fortnight People & Planet
groups protested outside Primark stores in six
cities, drawing shoppers' attention to the true
cost of cheap clothes. The protests highlighted
how claims of corporate social responsibility
are undermined by retailers' actual business
practices. Primark was targeted as a leader in
‘fast fashion', a trend driving a race to the
bottom in supply-chain standards.

Student campaigners collected hundreds of
signatures from shoppers, and reached an
even wider audience with the press coverage
their action generated.

Claire Daly, a student journalist on the
magazine 'Contra’ spoke to Geoff Lancaster,
a Primark spokesman, who conceded that
due to public pressure, disclosing the

company’s supply chain was“an issue we
might have to look at in the future.”

“On 10 March, at the end of Fairtrade
Fortnight, the ethical student organisation
People & Planet will picket the stores of
Primark ... The organisers warn that most
other high street retailers are falling short of
acceptable ethical standards too, and
consumers are starting to take notice. Small
wonder that the major retailers are brushing
up their ethical credentials.”

Lucy Siegle, The Observer, 12 February 2007

“People & Planet ... organised a series of
coordinated protests at Primark stores around
the country on Saturday March 10 during Fair
Trade week. Armed with banners and ironing
boards they collected hundreds of signatures
for their petition. Ironically, their group, largely
women under 25 as well as students, is the
very market that Primark is targeting.”

Andrea Thompson, Daily Mail, 9 April 2007
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Making a Difference Locally

People & Planet
Groups

Students in sixth forms, colleges and
universities set up and run their own

People & Planet groups. This year there
were over 120 groups in the UK. Most
groups are organised by a core group of
between 8 and 13 students. Groups meet
regularly and choose the issues they want to
focus on; with each group running at least
one of People & Planet's national campaigns.

People & Planet groupsengage other
students in the campaigns and make a real
difference in their institutions and
communities.

What have you gained from being

involved in a People & Planet
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Two years of hard work paid off when Thomas
Tallis school People & Planet were joined by
fellow students and teachers, local

councillors and media and their MP for the
opening celebrations of their very own

Fairtrade Café:Cafair.

Following a People & Planet workshop, the
group began by raising awareness about fair
trade. They then formed a Fair Trade Co-
operative, and convinced their Business
Department to obtain funding to support their
grand plans. With the funds the group
converted an old construction-site cabin
according to their own design.

Lucy Craker from the group said:

“There can’t be too many 17 year olds who
can say they helped start and run a business.
What | really like is that while I'm picking up
this experience and developing my skills, I'm
also making a difference out there - that's
important to all of us.”

The P&Pers are now focusing on getting
Fairtrade Status for their school.

Transforming
campus sustainability

People & Planet's Go Green campaignis
transforming the environmental performance
of the UK's Higher Education sector. The
campaign provides a practical approach to
creating real and long lasting change at a
local level. This year more groups than ever
have taken on the challenge, with 38 People
& Planet groups taking action to get their
universities to Go Green.

Activities include public demonstrations, writing
to and meeting with Vice Chancellors and MPs,
banner drops and other publicity stunts, film

screenings and lots of work to raise awareness
and change behaviour among fellow students.

Portsmouth (see box) is just one example of
success in the Go Green campaign. Around
the country groups have achieved a series of
important improvements in their universities,
from strengthening a university's environment
policy to the employment of full time staff to
take make sure that environmental
improvements are sustained and not
neglected after the first flush of enthusiasm.

What have you gained from being
involved in a People & Planet

“More than | ever expected! Not
just rew friends ard great
campaign experience, but the
sense -of playing-an-ective role
in-the way the organisation is run.”

Hannah Greenstade, Leeds People & Planet]

“People & Planet have woken
me up to the global crises ard

tooled me up to do my bit.”
David Amaos, Oxfard Uni

“Realising that we do have the
power to change the world for

Portsmouth People & Planet get

their uni to Go Green.

The People & Planet group at Portsmouth
University persuaded their university to
employ an environmental manager to ensure
continual environmental improvements. Elle
Gray, student member, explains their tactics:

“We had a stall every day in the Union and
sent round petitions in lectures. We got the
media interested by dressing all the trees in
Guildhall Square, getting our sports teams to
lend their support, and asking our local MP to
support the campaign and write a letter to the
University Vice Chancellor - which he did!”

Portsmouth Uni is now one of the greenest
universities in the country according to
People & Planet's Green League.
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Fundraising

Our FAN Club

The Fundraising and Activist Network (or
FAN Club) is People & Planet's way of
keeping our individual financial supporters
informed of our activities as well as providing
them with the opportunity for getting involved
with our campaigns. Donations from the FAN
Club enable us to plan long term campaigns
in the knowledge of regular income, and
remain responsive to the needs and priorities
of our student network. Judith Elgie, North
East Regional Rep and member of Newcastle
University People & Planet, says this about why
she joined:

Why Judith joined the FAN Club

Ryan cycled to Shared Planet to raise carbon-free funds
Sponsor a Student!

“Being a volunteer for People & Planet in the
lead-up to Shared Planet was very rewarding
and great fun. My role was to encourage as
many people as possible to get on their bikes
and travel carbon free to Shared Planet, while

raising all-important funds for People & Planet.
| provided advice, links to cycle routes, stop-
off points etc. | also updated the webpage to
show the fantastic achievements of those
who put themselves through the pain barrier
to reach London, raising over £1,000.

Ryan Scott, Oxford Brookes People & Planet

Thank you

People & Planet gratefully acknowledges the
contributions of the following donors to our
work in the financial year 2006-07:

Baring Foundation, City Bridge Trust, Cafédirect,
CAFOD, Christian Aid, Committment for Life,
European Commission, Friends of the Earth,
Greenpeace Environmental Trust, Hughie
Williams Charitable Trust, JIMG Foundation,
Methodist Relief and Development Fund,
Network for Social Change, Oxfam, Jack
Petchey Foundation, Sainsbury Family Charitable
Trusts, Stamp Out Poverty, Stop Aids Coalition.

Money came from
[ Grants - charitable trusts (£203,000)

[ Grants - governmental (£74,000)
[l Grants - other voluntary organisations £57,000)
[l Donations - individual (E50,000)
[7H Grants - companies (£45,000)
[l Donations - groups and schools (£27,000)
[l People & Planet events income (£25,000)
[ other unrestricted (£18,000)
Total:£499,000

All the things that make People & Planet
special - our democratic governance, our radical
campaigning edge and our independence of
thought and action - depend on our being
able to raise money that is free from economic,
religious, political or other conditions.

We rely on the generosity and commitment of
individuals who give regularly to us via our
committed giving scheme, the FAN Club, and
of the student activists who take part in fund-
raising activities. Income from committed
giving and fundraising events combined grew
by 26% this year; Thank you to all those
individual supporters who made this possible.

We are very fortunate to have the support of
a growing number of private, charitable trusts
and foundations, who collectively contributed
35% of our income this year. We are
particularly grateful to the Sainsbury Family
Charitable Trusts, the City Bridge Trust and
the Jack Petchey Foundation for the
substantial contributions they have made to
our work.

We accept funding from government agencies
when we can use these funds in a way that
doesn’t compromise our values or the
independence of our campaigning voice. In
2006-7, the European Union provided a
significant grant to People & Planet in

support of our work in Sixth Forms.

We are grateful to those corporate partners
who supported our work this year; namely,

Cafédirect, the Co-operative Bank and the

Day Chocolate Company.

Money went on:

[ Group support (£172,000)
[ campaigns (£136,000)
[ Administration (£72,000)
l:. People & Planet Events (£66,000)
[ Fundraising (£54,000)
| other (£2,000)
Total £502,000

In 2006-7, People & Planet spent most of its
funds on supporting student campaign action
groups (47%) and researching and developing
hard hitting and effective campaigns (27%).
Although we have roughly the same number
of sixth form and university groups, we spend
more on sixth form outreach because sixth
form groups are less self-sustaining and
require a greater level of support.

We try hard to minimise administrative costs
and these account for only around 14% of
our annual expenditure. We are housed in
low-rent office accommodation and we have a
policy of using Free Software and re-
conditioned computer and office equipment
wherever possible. We purchase travel at
discounted rates when we can, as long as
this doesn’t compromise our commitment to
reducing carbon emissions!

Balance Sheet

Net assets March 2005 £101,947
Income £499,230
Expenditure £502,469
Defecit for year £3,239

Net assets March 2006 £98,708

Represented by
Revenue Reserves £65,475
Restricted Reserves £28,052
Fixed Assets £5,181

Total £98,708
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Our work is funded by
the EU. The views
expressed here do not
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of the European Union.

People & Planet
http://peopleandplanet.org

enquiries@peopleandplanet.org
01865 245678

51 Union Street Oxford OX4 1JP
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